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Overview of Turkep US Relations




A Stable USTurkey Relationship

A Current relations focus on areas such as rrxwx=

***********

strategic energy cooperation, trade and [l
***********

Investment, security ties, regional stability, Bl
. . —_——ee
global war on terrorism, and human rghtS p—

A U.S. has classed Turkey as one of its 10
Emerging Markets

A Increase US invest interest in Turkish co
from banks, energy companies to medical

services and franchising
A A total of 929 American companies had inves

Sources: CIA, Global Finance Magazine
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A Turkey hosts regional headquarters of large US companie

A Regional operations include: Coca Cola, Ford Motor, JP Morgat
Microsoft, Procter and Gamble, Nike and General Electric

A ~200,000 Turks live in the US

Atlantic Coast
(New York)
~130,000

Sources: Republic of Turkey Ministry of Foreign Affairs,
Global Finance Magazine
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United States Healthcare Perspeciti




United States Healthcare Statistics

United States Statistics

A The United States spent over $2.2

United States Insured Population
trillion on healthcare expenditures in

2007 H Uninsured B Underinsured Insured

46.7 Million People

A This broke down to an average of
$7,421 per resident and over 16%

D
B 26.8 Million People
of the countryés ‘%

A Over 66 million people are 227 wilion People |
uninsured or underinsured —>

A Healthcare has recently been a
major debate in the US governmens
and has received a tremendous
amount of media attention

ST Source:
=4 fKe]lO http://www.kaiseredu.org/topics_im.asp?imID=1&parentID=61&id=358
ey o ey it http://www.census.gov/compendia/statab/




United States Population Pyramid

: : : USA: 2010
A United States population |

just over 304 million
people and is growing at
0.7% annually

Baby boomer population
continues to age and
represents a significant
portion of current
healthcare consumers
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Men - Women
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Sample Healthcare Costs In US

A
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The top 10 most expensive medical
procedures in the US cost over
$100,000 Cost of MedicaProceduresn US

A Qrgan transplants and pen $160.000

heart surgery are the most PPN

expensive procedures costing 5100000

$400,000 and $325,000 50,000 '

respectively $zoio§8 ' ' |
Healthcare costs are growing at an R
average of 7.3%, which is well & & & & &
over current inflation rate of 2% « &

o

In 2008, there were 661,000
primary care and surgeons in the

Kello
\ / http://mww.writers-free-reference.com/14medical.htm
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Major Healthcare Changes to

Promote Medical Tourism
B e

Medical tourist destinations need
to focus on educating US citizens
on the benefits and quality of

medical procedures abroad. /

Employees will need to demand a
medical tourism option from
employer insurance package.

Employees

Medical

Tourist Employers

Destinations
.

/ Reacting to employee
demands, employers will require

that insurance companies offer a
P medical tourism option.

Insurance companies, who \
negotiate with top US doctors to
include them in their network, will
need to provide different
incentives if doctors lose patients.

Companies
N\




United States and Medical Tourism
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Medical Tourism Global Statistics

Medical travelers by point of origin

USisamedical i Ju e o
tourist

destination, but

currently US patients A a9

travel to 2@3(—\ }"4’ O\
Mexico, India, Thaila AR j::?d\d.lestz%rins.a %

nd and Turkey for @ = y \
procedures. ’“\H\m Miica =

ASla |S the mOSt H\® 1% <1%Bceania
popular destination

representing 45% of
US patients traveling
abroad.

Source: Interviews with providers and patient-level data; McKinsey analysis
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Turkey has Room to Market its Potentia
as a Medical Tourist Destination

T I ———

A In 2008, foreign touristto 2 In 2008, ~1% of foreign

Turkey spent ~ 2% of tourist to Turkey traveled
their personal expenditure  for health related reasons
on health related items R

Transit 30 g Person

Health

Convention,
1% eminar

Tour Services 2%
2% Shoppin
3%

Other Goods
Services
35%

0% \/iciti Culture
Visiting Sports
Healt Relatives andRelations 9%
1% Friends 1%

9%




US Leads Searches in Healthcare Tour
Internationally

i Healthcaretrip.org conducted a study Medical Tourism Search Results
sampling search requests of over 1500 By REsnraton
random participants from health travel < e b i

A Over 50% of the search results came 1 o america
Europe and Asia =
A Greater than 40% of the search reques
originated from the US Oceania
%
Country of Origion of
Search Request Medical Tourism Search Results
e By Destination - Asia
South Korea P e hailan hiliipines g; o0 0o
2 \ | 02?96 us Tl13!%d ; iy
Mazl-.;;/sia 44%
Singapore
2% Thailand
2% Canada
Turkey 6% UK

2% 6%

ZIERN D> .
() Sources: Healthcaretrip.org
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Recent International Studies of Medical
Tourism

A Emphasizes medical travelers focus on
guality and faster service instead Of  memeinseyQuarens
lower costs

A Patients seek advanced technology
, better quality, or quicker access to
medical care

A Report states current market is less
100K inpatients with obstacles ahec
A Market potential dependent on barrier: WS A
medical travel

such coverage from payers

A Must address absence of transparency In

guality and outcome, the lack of clarity in
malpractice |

~Ke]_10gg 1 The McKinsey Quarterly, Mapping the market for medical travel, May 2008
i School of Management
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A Emphasizes growth in medical tourism

A popular inbound and outbound destinations
A factors of attractiveness (i.e. demand for out patient
surgery, sophistication of medical tourism operations,
low-cost global transportation)
A Estimates 750K Americans traveled in 2007 for
medical tourism
A Driven by increased Health Care Consumerism
A Growth is dependent on supply not demand
A After 2010 growth rate will begin to fall due to supply
capacity constraints in foreign countries
A Health benefits plans have started pilot programs
A Anthem Blue Cross and Blue Shield, United Group

;f\;‘.:.f,\\ S Source:
& Ke]logg Deloitte Medical Tourism Consumers in Search of Value, Medical tourism: Update and implications;
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